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Recap of 2020 targets: We want to (almost) double
2016 revenues and double EBITDA

in Mio. EUR ~270-300

Incl.
smaller
M&A
~17-20%
148.5

Revenue growth
2016 - 2020

~.125+~"155

B2B
Innovation

Revenue

EBITDA

2016 2020E



Executing along 2020 strategy through
M&A transactions in B2C & B2B
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Current Products ’ New Products
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= New E-Recruiting
New Not in scope 0 solutions

Markets Blue Collar

Referral management (XRM)

Reinvent Advertising &
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B2C: Acquisition of InterNations, the leading
Expat-Community focusing on offline

Orese - * Vision & Product

s’ | &= - Leading expat community

. >2.7m members (110k paying)
- >390 local communities

« >5.000 events / month

Organization & Management

« Founded in 2007
« HQ in Munich

Connect with other expats in your city
Join exciting events to meet international people
Get tips & information about your destination

Financial metrics FY 2017e
« €8-9m revenue

« €1-2m EBITDA

- ~20% topline growth

2ailll worldwide

WBARCLAYS % Cigna. (@Move2a  (clements



B2C: Rationale - Acquisition of InterNations
significantly strengthens XINGs offline-DNA

« Acquisition of vertical network to drive
B2C business Connect & Meet &

Communicate Mingle

Get to know int'l

« Strengthening offline element ot S
(Events & communities) /

« Proven and profitable business model

« Leverage Internations EXPAT-base for
XING E-Recruiting clients

« Leveraging XING freemium know-how
to optimize pricing & conversion
@Internations




B2B: Acquisition of Prescreen, Europes fastest
growing applicant tracking system (ATS)

Vision & Product

- Prescreen helps HR manage their
entire workflow from the moment a >350 customers,new customers since January 2016.
position becomes vacant until the

right employee is hired _
« >350 B2B clients REBELLE N@Z Uraubsaur SIrQOp Beiersdorf

B covios mam @t Lumas™  DESEac  BIRKENSTOCK

Organization & Management
g g & DIGITALWERT® ((1QLJOX movento®Pr IE\/J

L] n x
 Founded in 2012 Ventoro™ E¥ o
« HQ in Vienna O runtastic € swisscom  ravmorrow p  STROER /1010 LUCE

@BankAustia puvenseck T celesio [T €@ QTR
S

Financial metrics FY 2017e

« ~€1-2mM revenue
- ~(€1-2m) EBITDA
- 3-digit topline growth
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B2B: Rationale - Prescreen (ATS) would position XING as central
to the entire recruiting process rather than just in sourcing

E-Recruiting value chain extension

« Expansion of existing E-Recruiting

. . Application Tracking System (ATS) - process and standard feature set
playing field ‘ | | | ‘
for B2B customers

Hiring Request CV Database Macr?argg:ncént
« Better products through new/more
d Career Page Candidate Exportto HR
ata (XTM™) Communication Admin
. . . Gbaddesien Referrals Interviews & Exportto HR
« Existing & proven market with . i s
strong disruption dynamics XING w/o ATS

XING w/ATS




Key characteristics of the deals

Lﬁ InterNatlonsc
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« Acquisition of 100% of the shares
« Purchase price:
— Initial payment of €10m

— Expected earn-out range
of €8-20m (until 2020)

« Economic effective date: July 11, 2017

2

PRECGSCREEN

Acquisition of 100% of the shares
Purchase price:

— Initial payment of €17m

— Expected earn-out range
of €5-10m (until 2020)

Economic effective date: July 6, 2017




Financial implications

InterNations° PREGSCREEN o
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\

Transaction significantly improves
market position and growth potential

Allocation to B2B E-Recruiting segment

Revenue impact 2017e: ~€0.5-1m
EBITDA impact 2017e: ~(0.5-1m)
Consolidation starting Q3 2017

Impact on 2017: ~€5m on 2017 revenues & neutral effect on 2017 EBITDA target of €57m
Impact on 2020: Upper end of revenue guidance (270-300m) & EBITDA of €100m
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Investor Relations

contact details & social media channels

PATRICK MOELLER

Director Investor Relations

XING AG
Dammtorstrasse 30
20354 Hamburg
Germany

Tel.: +49 (0)40 419 131-793
Fax.: +49 (0)40 419 131-44
(Please use this nu: submit

this number to “WpHG notifications” )

Email.: patrick.moeller@XING.com

http://twitter.com/XING_ir

twitter

http://www.slideshare.net/patmoeller

eeeeeeeeeeeeeee

http:/ /www.youtube.com/XINGcom

YouT)

Broadcast Yourself ”

http://blog XING.com

work.xing

skype:patrickmoeller?add

Sk/pe
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http://www.youtube.com/user/XINGcom?gl=DE&hl=de
http://www.slideshare.net/patmoeller
http://blog.xing.com/

XING ¢

FOR A BETTER WORKING LIFE




