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Disclaimer XING

This presentation was produced in March 2009 by XING AG (the "Company") solely for use as an information source. It has been made available to
you solely for your own information and may not be copied, distributed or otherwise made available to any other person by any recipient. This
presentation is not an offer for sale of securities in the United States. The distribution of this presentation to you does not constitute an offer or
invitation to subscribe for, or purchase, any shares of the XING AG and neither this presentation nor anything contained herein shall form the basis
of, or be relied on in connection with, any offer or commitment whatsoever.

The facts and information contained herein are as up-to-date as is reasonably possible and are subject to revision in the future. Neither the Company
nor any of its subsidiaries, any directors, officers, employees, advisors nor any other person makes any representation or warranty, express or
implied as to, and no reliance should be placed on, the accuracy or completeness of the information contained in this presentation. Neither the
Company nor any of its subsidiaries, any directors, officers, employees, advisors or any other person shall have any liability whatsoever for any loss
arising, directly or indirectly, from any use of this presentation. The same applies to information contained in other material made available at the
presentation.

While all reasonable care has been taken to ensure the facts stated herein are accurate and that the opinions contained herein are fair and
reasonable, this document is selective in nature and is intended to provide an introduction to, and overview of, the business of the Company. Where
any information and statistics are quoted from any external source, such information or statistics should not be interpreted as having been adopted or
endorsed by the Company as being accurate.

This presentation contains forward-looking statements relating to the business, financial performance and results of the Company and/or the industry
in which the Company operates. These statements are generally identified by words such as "believes," "expects,” "predicts,"” "intends," "projects,"
"plans,” "estimates," "aims," "foresees," "anticipates," "targets," and similar expressions. The forward-looking statements, including but not limited to
assumptions, opinions and views of the Company or information from third party sources, contained in this presentation are based on current plans,
estimates, assumptions and projections and involve uncertainties and risks. Various factors could cause actual future results, performance or events
to differ materially from those described in these statements. The Company does not represent or guarantee that the assumptions underlying such
forward-looking statements are free from errors nor do they accept any responsibility for the future accuracy of the opinions expressed in this
presentation. No obligation is assumed to update any forward-looking statements.

This presentation speaks as of December 2008. Neither the delivery of this presentation nor any further discussions of the Company with any of the
recipients shall, under any circumstances, create any implication that there has been no change in the affairs of the Company since such date.

IMPORTANT NOTICE

Pro-forma results

Results contained in this presentation are partly based on unaudited pro-forma financial results that the Company derived from its preliminary and
past financial statements for the indicated periods in order to make these periods comparable and show non-recurring costs.

Cautionary note regarding preliminary results and pro-forma financial results

This presentation contains preliminary results and pro-forma results. The preliminary results may change during their final review. While the
Company believes that its pro-forma financial results are reflective of its recurrent trends and the on-going status of its business, there can be no
assurance that its pro-forma results will accurately reflect these trends and status and therefore, its investors are urged not to rely solely upon the
pro-forma results when making their investing decision and the pro-forma results should always be reviewed together with its actual financial results.



)/
Content XING

Introduction Dr. Stefan Gross-Selbeck



XING ™

Introduction Dr. Stefan
Gross-Selbeck



)
Content XlNG

Business Performance 2008



) X4
The #1 European Professional Network XING ™

> 7.0 m users +45% yoy

~60% activity rate®

124 million connections +63% yoy
550,000 payers +52% yoy
22,000 groups +186% yoy
152 ambassadors +171% yoy
90,000 events +64% yoy

460,000 attendees

Source: Company information
Note: (1) DACH, December 2008



Continuing member growth )
2.17m net new members in 12 months XING

Member base Q4’2007 to Q4’2008 in m
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Strong payer growth
188k net new Premium Members in 12 months XING

Payer base Q1’06 to Q4'2008

\

550k

513k

470k

420k
362K
325k
Jso 285K
221k
189k
155k
125k I

Q106 Q206 Q306 Q406 Q107 Q207 Q307 Q407 Q108 Q208 Q308 Q4'08




Track record of quarterly top line growth
New business models contribute to ~20% of total revenue XING

Quarterly net service revenues Q4’07 to Q4’08 in €m™

10.0
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. Subscriptions Advertising eCommerce

* Excluding other operating income 9



Quick wins with new business model for Jobs ) 24
Efficient business model in tough economic times XING "

14,37

12.47
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M Active Postings visible in “000s I # of direct B2B relationships in” 000s

# of total Marketplace Clicks in m eCommerce Revenue in €m”
3.2 1.23
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Q108 Q208 Q308 Q408 QL08 Q208 Q308 Q408

* eCommerce revenue includes Marketplace & “Best Offers” 10
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02 Demonstrated Leadership & Performance ){
Continued earnings growth and margin expansion XING

2008 cost breakdown in €m Quarterly EBITDA in €m

100% 25%

3.71

8.8

Net Marketin Underlying . . . . .
revenue  Other EBITDA Q407 Q108 Q208 Q308 Q408

Personnel operating
expenses

- Proportional Non-proportional Excluding non-recurring expenses (768k)

12



IFRS cost base
Personnel expenses

XING’

Personnel expenses in €000s

(% of Revenue)

2,250
1,952 1,896

Ql Q2 Q3 Q4

2008:

€8.81m
25%

Q1°08:
21 new employees

Q2’08:
12 new employees

Q3’08:
19 new employees

Q4’08:
13 new employees

13



IFRS cost base
Marketing expenses

Marketing in €000s

1,305 1,333
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€4.38m ) UK campaign
12%
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IFRS cost base excl. one off expenses )
Other operating expenses XlNG

Other expenses

(% of Revenue)

Main costs components:

= |T services and services for new markets
» Legal, audit & accounting fees

= Server hosting, admin & traffic

= Payment processing

= Travel, entertainment & other

QL Q2* Q3 Q4

2008:

€9.16m"~
26%

* Excluding non-recurring expenses (768k) 15
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What’s next? )
Our 3 focus areas over the coming months XING

Innovate to create
user value

Go deep on recruiters

Focussed
International expansion

17



Focus area:

Innovate to create user value

Driving activity via new apps & functionalities

XING’

External innovation: OpenSocial

= Initiative by Google to compete
with Facebook's “platform™

= APl between web applications
and social networks

= XING is an OpenSocial container
(it runs OpenSocial apps)

- Partners develop applications for
XING
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Focus area: Innovate to create user value >
Tools to improve user experience XlNG

Better Virality XING Start ,\ Messages | Contacts | Groups | Events | Marketplace | BestOffers

u I mprove inVite / ::i’ut::aﬂcumsimhmmmhmk.ﬂwmbcmmﬂ are already members and 2 out of these are already your contacts (707 ciop /s
i nce ntivation p roceSS :T"!Jh:::df" ted = :Idtd::::u::umali contact’ to send a personal contact reguest —
[ deneia neumann@eong com =l Haine, company Options ‘
= Improve (external) o H | g Desoneoom P,
address book comparison W ., '8 mssans

processes

LA Unread Messages

= Improve Outlook plug-in 2 -s

Arranged By: Date Newest antop |

XING*' Tools |~

“After Work Networking™
Steve Johnson

There are no items to show in this view,

= Increase user friendliness

An: Matthias Glle
Cr: Felix Menden

Hey Matthias,
| Let's meet tonight at the After Work Metworking Party in the Banking Club

= |5

Steve Johnison was successiully imited 1o your retwork. You can
keep up-to-date with contact requests and invitations on XING

Contact requests:
Bl Aaoexing comisppicontact Topec

98807
#nnings, Burkhard Blum
D Meil Sunderland

Invitation status:
htlps iweew.xing comiappiinviteTop=status

Close
wnelarin_Roggrmann

This e-mail may contain confidential and/or privileged infarmation. If you are not the intended recipient
{or have received this e-mail in eror) please notify the sender immediately and destroy this e-mail

) Low effort, evidence based, incremental improvement that has shown a substantial effect in the past

19



Focus area: Go deep on recruiters )
Natural extension of our business XlNG

Premium Memberships offer outstanding search functionalities:
40,000+ Premium Members are HR professionals

Advanced Search

Keywords Find Tip: Add RING to the search engines inyour browser.
Click here to automatically configure FirefoxIET.
@ allof e O my contacts up to 2nd degree O iy contacts only

Person Business Lecation & Membership
First name [ similar Status Zip code City {business)
(all) v

Last name [[]similar Current company Current position State (business)
Universities Former company Previous position Country'Region (business)

(ally w
Interests Industry Lahguage

qally v
Organizations Person wants Member joined

{ally ~
Member in the group Person has

3 _Find

@ Searchtips:

Searching with quotation marks: Use guotation marks tofind a precise cambination of wards. For example, "Key Aceount Manager will only return profiles that contain these
three words in exactly this order.

Searching with OR: [fyou enter "OR" (in capital letters) between two search terms, you'l recelve all profiles that contain at least one ofthe words. The first profiles to be
displayed are those which match both terms. If OR is not entered between the terms, only profiles matching both of the terms will be displayed

Searching with a minus: Let's say you would like to find all members named Jones whio wark in Boston, butwish to exclude those who include Internet’ in the Industry field.
Simply type " Internet’ {without quotes) in the Industry field. & minus search is only possible ifyou enter at least one additional search parameter.

Search by ZIP code area: Simply enter the first digit of the ZIP code area vou're looking for, followed by an asterisk i3 and the search will return all members who have
entered a business address within this Zip code

Search by word beginnings: You can search by the beginnings ofwords in all flields exceptthe keyword search. Simply enter the first three letiters of the term you're looking
for, followed by an asterisk ()

The search resulis are listed according to relevance and are affected by the quality of profiles. This means that if all other factors are the same, a complete, comprehensive
profile will appear higher in the results listthan a less complete or comprehensive profile

20



Focus Area: Go deep on recruiters
Allow recruiters to address target audience

XING’

Amlaggen

40164 Mitglieder onling
“lontakie oisiaden’ 240 &0

HBS Communications Group

Musterstrasze 15
15154 Musterstadt

Getrnary

Industry  Indenet N L0

Ty Puiic: hesld compan

size [ ! € +49-40-419131-767

1-200 ertyloyoes & +43-40-419131-767

Revenae

Founded 1970 Local time: 0 37 A
* Corposation details L i » -

Description

Losem ipsurn dolor 5 amet, consecietuer adipiscing elit Nuiam venicula tellus egetipsum. Mawis lobors

auismod vl, ullamcorper a, digniszim venen

an artor. Sed auctor,

nen fringllla commedo, diam fellus placeest metus, egetvenanabs quam dolor egel massa. Etlam matlis,

et molestie sampes
sseciofier nulla  More information

Employees (72)

pis orci kaoreed lorem, Guis sermper urna erat a felis Fuzce portitar

AdHAbink & ah

mare
Employee statistics
Employee statistics Conpanies arg 4 -
Average sge Compary rame ]
18] 37 yours Lol Comparny name 51
Gender Tréa is vy vary kg Company s 4
Male 6% Female 32% COmEHArTy Fsme e
Company name 5
Employce since Trés s & very very lang Compeery name 2
less than 8 yesr M (I2%) Company "
one o e ee years 78 (68%) & =
three ta five years 22(19%)
Compary rame 6
over five years T03%) .- I 3
Compary name 2
Unaversities emplmsess went 1o Companies mmphnyees have worked for
Bangsakademie Mannhaim Comparny name
Uniersitsl Koin s an vary very long Company narme
Uniersitst Bonn Campirny fEmi
Bayerische Akademie fir Werbung und Matkeling % & vary very long Compary name
Universitsl zu Kdin Comparny name
J L J
Employees haes Employees interests
wab 2.0, ruby, projectmana gement, marketing, Traviling, Backpacking, LISA, Liarning Chinese,
networking Baseball

Hontst | Wse | Domnloads | Obevens | bek

Sucha

& & &

Oition 1 Option 2 Option 3

B Job offers frarn this cornpany
Events organized by employees

W Employes groups
Show location W Report az spam

¢ Show Route ® Requestdelztion

MARKETING | ADVERTISING

Page statistics

Created bye  Systerm gengratad
Crosatedd onc 17 Now 2008
Page Hits: 16679

Company Pages serve as a unique
entry point on XING

Engagement and Growth

21
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Wrap Up )
Poised for substantial growth XlNG

Large and growing serviceable market & multiple revenue
opportunities in B2C and B2B

High & defensible barriers to entry

Natural market consolidator with 16 platform languages, huge
scalability potential and standard IT interfaces

Brand recognition

High profitability and cash conversion

Freely delivered and updated data as base for additional
monetization models to the benefit of the member base



Thank you
for your kind attention!

POWERING RELATIONSHIPS
WWW.XING.COM




Investor Relations
Contact Details

XING”

XING '

[
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Patrick Moller
Director Investor Relations

XING AG
Gaensemarkt 43
20354 Hamburg
Germany

Tel.: +49 (0)40 419 131-793
Email.: patrick.moeller@xing.com

Website: http://corporate.xing.com

Eoghan Jennings
CFO

XING AG
Gaensemarkt 43
20354 Hamburg
Germany

Tel.: +49 (0)40 419 131-26
Email.: eoghan.jennings@xing.com

Website: http://corporate.xing.com
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