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XING members report: online networking surpasses standard
communication technologies

Third international survey “Communication & Networking on the Internet”
of XING members

» XING members felt that standard communication technologies are less important,
Internet-based networking is internationally popular

e 62% of XING members work in middle and upper management

» One-fifth of members polled and one-third of members polled in India has used
XING to generate new business

Hamburg, September 7, 2007 - XING AG is publishing the international survey “Communication and
Networking on the Internet" for the third time since 2004. This year, 7,418 members were polled
over a period of six weeks. The questionnaire was available in six languages, including German,
English, Chinese, and for the first time, Turkish. The purpose of the survey is to draw conclusions on
global communication and networking trends.

Online networking remains popular
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Conventional communication technologies less important than social networking platforms
for XING members polled
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Networking on XING pays off
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Generating new business with XING
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XING members: Decision makers in middle and upper management

2
7

(
77

XING remains popular: 87% of responding members recommend the platform in conversation
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