














More than 100 million P2P connections )
Density of the network increased by 79 percent XING

Confirmed contacts (m)

(" CQeR

NZe% / M




eCommerce: monetization works
Clients range from long tail SME to huge corporations XING

Corporate clients (selection) _
Marketplace clicks
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Building a track record of quarterly top line growth
New business models contribute to 20% of total revenue

XING’

Quarterly net service revenues Q2’07 to Q2’08 in €m™
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. Subscriptions Advertising eCommerce

* Excluding other operating income




EBITDA impacted by one off expenses... )
... due to discontinued M&A process X|NG

Other operating expenses

580 IT & operations s
100% 23%
985 Legal, consulting, audit :
: (incl. one offs) :
1,952 3 :
Ry E 348 Others :
16% .’. H 107 o — e — — —— — . — — —— — a
: Travel (incl. one offs) :
: 7 Payment processing :
1,305 s : o . . 5
+ 33% : IT service & maintenance :
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2174 2.36m
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6% 4% 26%  10%

Net Personnel Marketing Other EBITDA D&A EBIT Interest EBT Taxes  Net profit
revenue expenses expenses operating income
expenses
Proportional Non-proportional



Underlying EBITDA-Margin Q2’08 = 37%0 )
On track to meet market consensus for 2008 X|NG

: Other operating expenses

=20 IT & operations
250 Legal, consulting, audit
: (Adjusted)
100%0 S Others
: B fravel (Adjusted)
367 . :
1'952 Payment processing 5
387 IT service & maintenance
1,305 ..................................................................
2,006
768
Add back non
operational
expenses
Net Personnel Marketing Other Underlying
revenue expenses expenses operating EBITDA
expenses
Proportional Non-proportional
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IFRS cost base

2
Personnel expenses XI NG

Personnel expenses

(% of Revenue) Q1’08

) Including accruals for untaken
holidays & employee retention
program expenses

2,250

Q2’08:
) Including additional employee
retention program expenses

) 33 new employees in HY1’08

First Half2008:

4,202k
26%
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IFRS cost base )
Marketing expenses XING

Marketing

(% of Revenue)

1,305

Ql Q2

> Neurona migration

First Half2008:

1,969k ) Welcome campaign Spain
12%
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IFRS cost base )
Other operating expenses XING

Other expenses

(% of Revenue)

Q2’08:

) Including €768k non-recurring
expenses for discontinued
M&A activites

Q1 Q2

First Half2008:

4,721k
30%
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IFRS cost base excl. one off expenses )
Other operating expenses begin to scale XlNG

Other expenses

(% of Revenue)

1,9742,006
1,722

1,533

Adjusted for non recurring
expenses due to discontinued
M&A process — €768k

First Half2008:

3,953k
25%
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International expansion on track

XING’

Acquisition of cember.net

) » Turkey — Strong growing economy (=>5% GDP growth 2008e)
* Increasing internet penetration (71% CAGR)
= Established business models (Premium + Ads)

Neurona integration completed 1 ‘ﬁ, é
= Welcome campaign for all Neurona members r_L
) = Local team with marketing & sales

* Free Premium-Memberships

= 8 Ambassadors in Spain

= —~1,000 Events in Spain since 15t January 08

Regional expansion
) = Setting up local teams across Europe
= New Ambassadors across Europe
= New “Marketplace” partnerships in Spain
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Worth mentioning X|NG )

XING-Mobile
) = ~19%0 of total Uniques are mobile
= >900k mobile PI's in July 2008

Improved backend infrastructure

= Performance Tuning - improved site performance
) = 25 releases & 1,000 platform enhancements

» Marketplace interface for corporate clients

= New Partnerships for our “Best Offers” product

) = 20,000 groups on XING
= 33 new employees
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Thank you
for your kind attention!

POWERING RELATIONSHIPS
WWW.XING.COM




Investor Relations
Contact Details

XING’
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Patrick Moller
Director Investor Relations

XING AG
Gaensemarkt 43
20354 Hamburg
Germany

Tel.: +49 (0)40 419 131-793
Email.: patrick.moeller@xing.com

Website: http://corporate.xing.com

Eoghan Jennings
CFO

XING AG
Gaensemarkt 43
20354 Hamburg
Germany

Tel.: +49 (0)40 419 131-26
Email.: eoghan.jennings@xing.com

Website: http://corporate.xing.com
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